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ing popularity. Although discussions of sex could be found under a few well-veiled titles, such as Fowler's Science of Life, sex, which was still generally identified with sin, was largely absent from the volumes obtainable from Sears, Roebuck.
If one leaves aside the unrneasurable but obviously important effects which all the popularization of knowledge had on individual lives and asks what impact it had on American intellectual life as a whole, he can do little more than speculate. It is possible that, as George Herbert Palmer feared, the university extension movement, in putting new burdens on already overburdened professors, lowered the level of scholarship in certain universities and decreased the amount and quality of research. But this does not seem to have been generally true. It is clear that American writers for the first time found a sufficiently large audience to make literature a really profitable profession. It is also clear that much writing, whether in books, magazines, or newspapers, was geared to the taste or training of the masses; this meant that "standards" in the traditional sense were lowered or ignored.
On the other hand, the gains were impressive* Of these none was more important than the effect which all this popularization had on the attitude of the plain people toward learning and culture. Traditionally suspicious of it, perhaps because they did not understand it and knew they could not partake of it, the common men and women now tended to become less hostile toward the scholar and the specialist. For all who subscribed to the democratic faith, the narrowing of the gulf separating the plain folk from the scholars was a rich and significant gain. In any case, the sober judgment of an English scholar who knew America well possessed a large measure of truth: "The average of knowledge is higher, the habit of reading and thinking more generally diffused, than in any other country."4
4 Tames Bryce, The American Commonwealth (The MacmiUan Company, 1888), 11,2.